
BARTON COMMUNITY COLLEGE

COURSE SYLLABUS

I. GENERAL COURSE INFORMATION

Course Number:


JOUR 1700

Course Title:


Introduction to Mass Media

Credit Hours:


3

Prerequisites:


None

Division/Discipline:

Academics Division/Journalism
Course Description:

This course is designed to look at the media from a structural and descriptive point of view. It will examine the eight major media including newspaper, television, and radio, books, magazines, movies, recorded music and the Internet and will show their role in our society.

II. INSTRUCTOR INFORMATION
III. COLLEGE POLICIES
Students and faculty of Barton Community College constitute a special community engaged in the process of education.  The College assumes that its students and faculty will demonstrate a code of personal honor that is based upon courtesy, integrity, common sense, and respect for others both within and outside the classroom.

Plagiarism on any academic endeavors at Barton Community College will not be tolerated.   The student is responsible for learning the rules of, and avoiding instances of, intentional or unintentional plagiarism.  Information about academic integrity is located in the Student Handbook.

The College reserves the right to suspend a student for conduct that is determined to be detrimental to the College educational endeavors as outlined in the College Catalog, Student Handbook, and College Policy & Procedure Manual.  (Most up-to-date documents are available on the College webpage.)

Any student seeking an accommodation under the provisions of the Americans with Disability Act (ADA) is to notify Student Support Services via email at disabilityservices@bartonccc.edu.

IV. COURSE AS VIEWED IN THE TOTAL CURRICULUM

Introduction to Mass Media is an approved general education course at BCC, which can be used to fulfill degree requirements as a humanities course. In addition, it is required to be taken by students enrolled as communication or journalism majors. This course transfers well and may be used to help fulfill credit and course requirements as a general education course, or in specific programs such as journalism, broadcasting, public relations, or communications. However, general education and major requirements vary among institutions, and perhaps even among departments, colleges, or programs within an institution.  
Also, these requirements may change from time to time and without notification. Therefore, it shall be the students’ responsibility to obtain relevant information from intended transfer institutions during their tenure at BCC to insure that they enroll in the most appropriate set of courses for the transfer program.

V. ASSESSMENT OF STUDENT LEARNING
Barton Community College is committed to the assessment of student learning and to quality education. Assessment activities provide a means to develop an understanding of how students learn, what they know, and what they can do with their knowledge. Results from these various activities guide Barton, as a learning college, in finding ways to improve student learning. 
Course Outcomes, Competencies, and Supplemental Competencies:

A. Examine the role of mass media in our society.
1. Explain the development and history of various mass media.

2. Explain the characteristics of each medium.

3. Recognize that mass media are important vehicles of information, entertainment, persuasion, and social cohesion.

4. Identify the impact various media have on society.
5. Relate the ways in which various media affects human emotions. 
6. Explain the importance of various mass media in delivering opinion, news, entertainment, and advertising.
7. Explain the ways that various mass media influence people and society in both the short term and long term. 
8. Analyze the conflict between the financial rewards of reaching the largest possible audience and attaining cultural sensitivity.
B.
Explain the role of ethics and governance in mass media.
1. Explain the purpose of laws governing copywrite protection.

2. Explain how the First Amendment applies to mass media’s guarantee of free expression.

3. Analyze the power of private companies and individuals in the creation and distribution of various mass media in comparison to governmental ownership.

4. Explain how mass media under authoritarian systems are subject to censorship, licensing, bribes, and repression.

5. Explain the difference between censorship and private decisions to edit or remove content.

6. Explain how various mass media are utilized to influence behavior, attitudes and consumer choices.

7. Explain how the mass media ethics codes cannot anticipate all moral questions. 

VI. INSTRUCTOR’S EXPECTATIONS OF STUDENTS IN CLASS
VII. TEXTBOOKS AND OTHER REQUIRED MATERIALS
VIII. REFERENCES
IX. METHODS OF INSTRUCTION AND EVALUATION
X. ATTENDANCE REQUIREMENTS
XI. COURSE OUTLINE
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