BARTON COMMUNITY COLLEGE

COURSE SYLLABUS

I. GENERAL COURSE INFORMATION
Course Number:  

BUSI 1607 

Course Title:  

Business Ethics

Credit Hours:  

3 

Prerequisite:  

None
Division and Discipline:  
Technical Education, Office Technology

Course Description: 
Business Ethics provides a practical approach to study moral and ethical issues which relate to problems in business.  Although business ethics change daily, classic ethical principles remain constant. This class will study contemporary business topics with the reader in the decision maker's seat with thought-provoking cases and discussion questions.
II. INSTRUCTOR INFORMATION

III. COLLEGE POLICIES
Students and faculty of Barton Community College constitute a special community engaged in the process of education. The College assumes that its students and faculty will demonstrate a code of personal honor that is based upon courtesy, integrity, common sense, and respect for others both within and outside the classroom. 
Plagiarism on any academic endeavors at Barton Community College will not be tolerated. The student is responsible for learning the rules of, and avoiding instances of, intentional or unintentional plagiarism. Information about academic integrity is located in the Student Handbook. 
The College reserves the right to suspend a student for conduct that is determined to be detrimental to the College educational endeavors as outlined in the College Catalog, Student Handbook, and College Policy & Procedure Manual. (Most up-to-date documents are available on the College webpage.) 
Any student seeking an accommodation under the provisions of the Americans with Disability Act (ADA) is to notify Student Support Services via email at disabilityservices@bartonccc.edu.
IV. COURSE AS VIEWED IN THE TOTAL CURRICULUM
To assist in the development of a straightforward framework to help sort out complex issues and make ethical decisions about actions in work and observations in society.  Questions are quickly asked, "Who is right? Who is wrong? Who stands to gain or lose? Who is hurt or liable? Who should pay for the damages? Will justice be served? These ethical questions are raised daily regarding corporate or individual ethical issues.
V. ASSESSMENT OF STUDENT LEARNING/COURSE OUTCOMES

Barton Community College is committed to the assessment of student learning and to quality education.  Assessment activities provide a means to develop an understanding of how students learn, what they know, and what they can do with their knowledge.  Results from these various activities guide Barton, as a learning college, in finding ways to improve student learning.

A. Students will recognize basic ethical concepts, principles, and examples that enhance the understanding and use of ethical precepts and frameworks in solving moral dilemmas.
1. Recognize the impact of an integrative framework for organizations and employees.

2. Explain a stakeholders approach studying a corporation’s moral responsibilities and obligations toward individuals, groups, and institutions it serves.

3. Describe and define “what is business ethics?”

4. Distinguish between various levels of business ethics.

5. Discuss the myths about business ethics.

6. Cite the three major reasons for use of ethical reasoning in business.

7. Determine if business ethics can be taught or trained in an organization.

8. Discuss the decision criteria for effective ethical reasoning.

9. Define ethical relativism and cultural relativism.

10. Recognize utilitarianism as a consequentialist principle.

11. Identify the moral limitations and authority of individual rights.

12. Cite the principle of justice dealing with fairness and equality.

13. Apply immoral, amoral, or moral management to ethical issues.

14. Interpret the four social responsibility roles in business.

15. Identify individual ethical decision-making styles.

B. Student will analyze the stakeholder and issues management methods as strategic and practical ways for mapping corporate, groups, and individual relationships so readers can understand and apply ethical reasoning in the marketplace and in workplace relationships.
1. Define a stakeholder approach to business ethics.

2. Identify the framework necessary for stakeholder analysis.

3. Recognize how to execute a stakeholder analysis.

4. Understand the moral responsibilities of area expert managers.

5. Understand how personality problems can arise from the misuse of language.

6. Execute a stakeholder analysis as an observer.

7. State the different attitudes, beliefs and values for ethical reasoning in a stakeholder analysis.

8. Recognize management issues and framework of potentially harmful problems.

9. Evaluate the corporate impersonal, profit-making view.

10. Differentiate between a social and economic stakeholder.

11. Describe corporate strategy and moral responsibility.

12. Define the manipulator, bureaucratic administrator, professional manager, and transforming leadership of corporate leadership.

13. Describe the corporate cultural and moral responsibility.

14. Recognize the corporation as a moral regulator.

15. Define corporate responsibility for consumer stakeholders.

16. Evaluate corporate responsibility in advertising, product safety and liability.

17. Discuss corporate responsibility for the environment.

18. Evaluate the government as corporate regulator and stakeholder.

19. Discuss the employee stakeholders workforce 2000.

20. Evaluate the social contract between corporations and employees

21. Define the employee and corporation rights and obligations of employee and corporation.

22. Distinguish between discrimination, equal employment opportunity, and affirmative action.

23. Define sexual harassment in the workplace.

24. Differentiate between whistle-blowing versus organizational loyalty.

C. Students will communicate the readers' awareness of what constitutes ethical and unethical practices in business at the individual, group, organizational, and multinational levels.
D. Students will instill a confidence and competence in the readers' ability to think and act according to moral principles as they create, manage, and study stakeholder relationships in their own worlds, at the national and international levels.

VI. INSTRUCTOR'S EXPECTATIONS OF STUDENTS IN CLASS

VII. TEXTBOOK AND OTHER REQUIRED MATERIALS
VIII. REFERENCES

IX. METHODS OF INSTRUCTION AND EVALUATION
X. ATTENDANCE REQUIREMENTS
XI. COURSE OUTLINE
