BARTON COMMUNITY COLLEGE

COURSE SYLLABUS

I. GENERAL COURSE INFORMATION

Course Number: 

BSTC 1835
Course Title:

Fundamentals of E-commerce 

Credit Hours:

3 hours

Prerequisites: 

None

Division/Discipline:
Technical Division/Business Technologies
Course Description:
This course examines the aspects of electronic commerce covering emerging online technologies, trends and their influence on the electronic commerce marketplace. Students will learn various revenue models and how to market on the Web. The course covers online auctions and various legal and ethical issues. Students will learn about important security issues, their role in organized crime and terrorism, identity theft, and online payment fraud. Finally, students learn how to plan for electronic commerce.
II. CLASSROOM POLICY

Students and faculty of Barton Community College constitute a special community engaged in the process of education.  The College assumes that its students and faculty will demonstrate a code of personal honor that is based upon courtesy, integrity, common sense, and respect for others both within and outside the classroom. 

The College reserves the right to suspend a student for conduct that is detrimental to the College's educational endeavors as outlined in the College catalog. 

Plagiarism on any academic endeavors at Barton Community College will not be tolerated.  Learn the rules of, and avoid instances of, intentional or unintentional plagiarism. 

Anyone seeking an accommodation under provisions of the Americans with Disabilities Act should notify Student Support Services. 

III. COURSE AS VIEWED IN TOTAL CURRICULUM

This course will provide opportunities for students to extend their knowledge and provide hands-on experience in creating various types of Internet-based information and marketing resources. Issues will be explored which have impacted on, or will impact on, the information community. This program is not designed for transfer but the course may be accepted as an elective at some institutions.

Please see transfer addendum page for transferability. The transferability of all college courses will vary among institutions, and perhaps even among departments, colleges, or programs within an institution. Institutional requirements may also change without prior notification. Students are responsible to obtain relevant information from intended transfer institutions to insure that the courses the student enrolls in are the most appropriate set of courses for the transfer program.

IV. ASSESSMENT OF STUDENT LEARNING /COURSE OUTCOMES
Barton Community College assesses student learning at several levels:  institutional, program, degree and classroom.  The goal of these assessment activities is to improve student learning.  As a student in this course, you will participate in various assessment activities.  Results of these activities will be used to improve the content and delivery of Barton’s instructional program.

1. Examine the growth and future of electronic commerce. 

2. Practice modern marketing and strategic management for the Internet and World Wide Web.

3. Demonstrate an understanding for the current and future impact of e-commerce on organizational, industrial, and professional activities.
V. COURSE COMPETENCIES
Upon completion of the course, the student should be able to:

1. Describe the history and technology of the Internet and the World Wide Web.
2. Explain the Internet’s influence on E-Commerce.

3. Analyze the role of electronic commerce in business.
4. Clarify social and ethical issues.
5. Investigate current and emerging technologies.
6. Explore information on E-Commerce software, hardware, and service providers.
7. Define revenue models for selling on the web.

8. Design marketing strategies on the World Wide Web.

9. Identify new opportunities and new customers.
10. Realign an organization for the e-commerce environment.
11. Clarify approach for business-to-consumer, business-to-business, and intra-organizational.

12. Define the competitive advantage.
13. Design a business plan for relationship marketing.

14. Plan strategies for pricing, distribution channels, promotion, and advertising.
15. Discuss government regulation, taxation, security, privacy, and intellectual property rights.
16. Determine E-commerce payment systems.
17. Critique Web site design in electronic commerce.
18. Identify how organizations successfully conduct Internet-based activities.
19. Evaluate, incorporate, and re-evaluate techniques for measuring the success of E-Commerce initiatives.

VI. INSTRUCTOR’S EXPECTATIONS OF STUDENTS IN CLASS 

VII. TEXTBOOKS AND OTHER REQUIRED MATERIALS

VIII. REFERENCES

IX. METHODS OF INSTRUCTION AND EVALUATION

X. ATTENDANCE REQUIREMENTS

XI. Course Outline
