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TARGET AUDIENCE 

STOP-OUT STUDENTS THAT ENROLLED IN AN ONLINE
COURSE BETWEEN SUMMER 2020 AND SUMMER 2022
3,487 STUDENTS IN AUDIENCE

CAMPAIGN DETAILS

LIVE FOR 44 DAYS, 12/9/22 - 01/22/23
62 BEHAVIORAL GUIDEPOSTS OR SOCIAL MEDIA ADS WERE
CREATED BY THE MOTIMATIC TEAM 
ADS RAN ON: FACEBOOK, INSTAGRAM, SNAPCHAT,
PINTEREST, YOUTUBE



RESULTS

GENERATED 91 REGISTRATIONS
GENERATED 513 CREDITS AT $155 PER CREDIT HOUR
AVERAGE NUMBER OF CREDITS PER STUDENT = 5.6
2.6% OF STOP-OUT STUDENTS ENROLLED
ROI = 2.97%
ESTIMATED PROFIT - INVESTMENT = $59,000

GRAPHICS DATA AS OF 2/15/23
BASED ON 9 CREDIT HOURS PER CONVERSION/STUDENT

NEXT STEPS

EXPLORE OTHER TARGET GROUPS WITH MOTIMATIC
PLAN TO LAUNCH SECOND CAMPAIGN IN SUMMER 2023
FOR FALL ENROLLMENT
WILL PLAN TO RUN MINIMUM OF 10 WEEKS FOR BEST
RESULTS


