BARTON L] Net Nati

COMMUMTY COLLEGE
Campaign nquiy Generation I India
Flanner 2 Carver
Date: 212302018

March 2018 April 2018 May 2018 June 2018 July 2018
Campaign || Location Platform Campaign objective A R “Primary KPI
ampa e - Targeting ypes Sih 12th 19th 26th 2nd Sih 16th 23id 30th 7th l4th  21st 28th 4th 1th 18th 25th 2nd| oth 16th 23rd 30ih TECTIREN
12 Weeks
Raise awareness of Barton Ad type: Carousel or Newfeed Link
Commanty College i inda. Content Facebook vy acoss 2 | T Messaana, |y
Facebook Drve traffc through to an Facebook Page look-a ke weoks | yimagenan | competon
‘Akero landing page for audience and remarketing (daia Inquiry Generation
inquiry data capiure.
Age: 17:25 Passive Audience
- ness & Gender: Both
wiy | g it }
Generaiion e Degee level Associate’s
8 Degree
Encourage prospects in Email data: None 12 Weeks
ndia to inquie with Barton
‘Communiy College. Stelinks Extension
. oot e Google Search vy s 12 | mropago s | Marobam
Google Searc Diive traffc through to an fout Extension . . Testing Completon
‘Akero landing page for Inquiry Generation
inquiry data capture. Call Extension
Active Audience
directed from the Facebook A Test age
Data Capt A o
apure Hero and Google Search Content




	Platform Advertising

