
  
Public Relations Advisory Board Agenda 

April 2018 
 

1. Gratitude: ​Share something good in your life at the moment, if you like! 
 

2. 50​th​ Anniversary in 2019​-20 – SEPTEMBER 2019 = MAIN EVENT 
a. Committee met. Follow up coming tomorrow!  
b. The timeline we made​ - save this link! 

 
3. Recent Creative Developed: 

a. Degree In Three Ads 
b. Wichita Theatre Program Ads 
c. Clay shoot ads​ (linked sample is for digital billboard) 
d. Course Catalog Cover 
e. OSHA program card 
f. New photos on Flickr. 
g. New videos on our Youtube page. 

i. T-shirt Ad​ (Changes coming! Draft only.) 
ii. Degree In Three​ (Draft) 

 
4. Discussion - College video needs. 

 
5. Current Campaigns & Event Promo (​Click for Content Calendar​) 

a. BARTonline NEW SCHEDULE 

(Implement | March-June) 

b. ELEMENTARY EDUCATION DEGREE IN 3 

(Implement | April-May) 

c. CLAY SHOOT APRIL 22 (Implement | mid-March) 

d. INDIA PROJECT (Implement | March-June) 

e. ENROLLMENT DAYS (through July) 

f. ENDOWMENT CONCERT (April 18-May 4) 

 
6. Upcoming Campaigns 

a. COLUMBIA COLLEGE PARTNERSHIP (local campaign in late April) 
 

7. Things on our radar now through graduation. ​(double check it for me!) 
a. National Library Week 
b. Barton Planetarium Spring shows (Mondays) 
c. Vortex Day - Wednesday 
d. KSHSAA music competition - 14th (Saturday) 
e. Dance Auditions - 14th (Saturday) ​Map for visitors. 
f. Woodwind Quintet - 15th (Sunday) 
g. Orchestra Concert - 16th 
h. Student Art Exhibit Reception 20th 
i. Original Play Series - 26th 

Group Purpose: ​“To communicate monthly the activities of the PR & Marketing Department to college 
leaders and solicit feedback on ideas and projects. It also serves as a way for PR to keep a finger on the 
pulse of the college.” 
 

https://trello.com/b/VDhRSKfm
https://trello.com/b/VDhRSKfm
https://trello.com/b/VDhRSKfm
https://docs.bartonccc.edu/pr/documents/advisory-board-materials/2018/04-APRIL/50th-anniv-timeline.jpg
https://docs.bartonccc.edu/pr/documents/advisory-board-materials/2018/04-APRIL/degreein3/
https://docs.bartonccc.edu/pr/documents/advisory-board-materials/2018/04-APRIL/WichitaTheatreAd0318.pdf
https://docs.bartonccc.edu/pr/documents/advisory-board-materials/2018/04-APRIL/DodgeCity-ClayShoot.jpg
https://docs.bartonccc.edu/pr/documents/advisory-board-materials/2018/04-APRIL/CatalogCvr1819proof4.pdf
http://oshaprogcardproof0318.pdf/
http://www.flickr.com/photos/bartoncc_pr/sets
http://www.youtube.com/user/BaCOUGARnKS/videos
https://www.youtube.com/watch?v=_62NsqJNMrU&feature=youtu.be
https://www.youtube.com/watch?v=S2Auwqb9Ygs&feature=youtu.be
https://docs.google.com/spreadsheets/d/1FE712uWFeNMWbWUA1xL1A60UweQ25Y7BrFPQxuCdcuY/edit?usp=sharing
https://docs.bartonccc.edu/pr/documents/advisory-board-materials/2018/04-APRIL/Studio34Map.pdf


j. PTK/CSO 5K 29th 
k. Summer Play Auditions - early May 

 
 

8. Ad Agency Projects 
a. Developing messaging for new schedule. 

i. Key selling points: 
1. 4, 6, 8, 16 week sessions 
2. 15 sessions per year 
3. $150 per credit hour 
4. Numerous full programs & transfer agreements 

b. Some ad ideas we’ll pursue 
i. Bart doing yoga, i.e. flexible. 

ii. Bart putting on a small shirt & failing - one size fits all. (almost done) 
iii. Bart (cartoon) in skates, on skateboard, on bicycle. “Always enROLLing.” 

 
9. Miscellaneous & open floor! How can we support you? 
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